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Gender Breakdown
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63.74% Female

36.26% Male
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Skydeo > Transactional >

Specialty Retail > Sporting Goods Stores > Camping Store Shoppers > Frequency > Heavy Frequency

Specialty Retail > Sporting Goods Stores > Camping Store Shoppers > Spend > Heavy Spenders

Entertainment > Streaming Music > Spend > Heavy Spenders

Electronics Computing Home O�ice Products

Entertainment > Movies > Movie Renters

Health & Wellness > Vitamins & Supplements > Online Vitamins & Supplement Buyers

Retail > Apparel > Designer Brand Customers 

Communications Service Providers > Satellite/ Cable/Telecom > Spend > Moderate Spenders

Services > Software & Online Services > Graphic Design Software Paid Users

Specialty Retail > Luggage Stores > Recency > Long term 

Restaurants > Sit Down  Casual Dining > Lunch & Dinner Focused Restaurant Customers

Travel > Airlines > Frequency > Light Frequency 

Travel > Hotel > Recency > Short Term 

Entertainment > News/Magazine  Customers

Specialty Retail > Online Merchandise Customers 

Retail > Apparel > Subscription Apparel Customers

Specialty Retail > Beauty Store Customer > Sephora

Sephora
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